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Annual Cardiovascular Conference

January 15, 2010

Dear Colleague,

On behalf of the Annual Cardiovascular Conference at Lake Louise (ACC Lake Louise) Organizing Committee
and the Canadian Cardiovascular Society (CCS), we are pleased to offer CCS members a reduced tuition fee
of $700 to the 2010 ACC Lake Louise Conference, a savings of $200. Online registration is available on the
Conference website at www.acclakelouise.com.

The ACC Lake Louise Conference and CCS have established an educational partnership with the aim of
furthering our shared objectives of promoting continuing education that is relevant to practicing Canadian
cardiologists and cardiovascular surgeons.

The ACC Lake Louise Conference has a 25 year history of bringing Canadian and international cardiologists
together for interactive and detailed discussions on a range of subjects relevant to contemporary clinical
cardiovascular practice. A spectrum of clinical topics will be addressed relevant to practicing clinicians and
investigators as well as cardiovascular and thoracic surgeons. This year’s Conference will be held March 21-
25, 2010. For more information, please visit our website or contact Karen Webster from Evidence Based
Marketing at (905) 607-4201 or karen@evidencebasedmarketing.ca.

We look forward to seeing you in Lake Louise.

Yours sincerely,
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Robert C. Welsh, MD FRCPC Jacques Genest, MD FRCPC FACC
Co-Director of the ACC Lake Louise Co-Director of the ACC Lake Louise
c/o Division of Cardiology c/o McGill University Health Centre
2C2 WMC, 8440 — 112 Street 687 Pine Avenue West
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The 2010 ACC Lake Louise Conference is managed by Evidence Based Marketing.
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